
T A M R A  F I S H E R  M A R K E T I N G

50 AI Prompts
That Sound Like You
AI should sound like you on your best day, not like everyone else on

theirs. Fifty plug-and-play prompts to draft faster and stay human,

starting with the one prompt that teaches AI your voice.

T E M P L A T E  V A U L T

T A M R A F I S H E R . C O M



S T A R T  H E R E

Teach the robot your voice first.

Paste this master prompt at the start of any chat. It hands the AI your rules and three real examples, so

everything after it starts in your voice instead of generic mush. Run it once, then use any prompt below. Always

read the result out loud before it goes live.

I D E A S  ·  N E V E R  R U N  D R Y

01 Give me 10 content ideas about [topic] for [audience], each a different angle.

02 Turn this customer question into 5 post ideas: [paste question].

03 What are 7 myths my audience believes about [topic] that I could bust?

04 List 10 things I take for granted about [my work] that would help a beginner.

T H E  V O I C E  P R I M E R  ·  P A S T E  T H I S  F I R S T

You are my marketing copywriter. Write in my voice using these rules: short sentences, no corporate jargon, warm and witty and

direct with light humor. Never use em dashes. Never start a sentence with the word I. Lead with you more than I. Write in first

person singular, never we, because I am a solo consultant. No testimonials. Keep it human and a little playful. Here are three

lines that sound like me: [paste 3 of your real captions]. Match that tone. Before you write, ask me anything you need about

the audience and the goal.
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I D E A S  ·  C O N T I N U E D

05 Suggest 5 contrarian takes on [topic] I could actually defend.

06 What is my [type of customer] too embarrassed to ask about [topic]?

07 Give me a month of content themes for [business]: 4 buckets I can rotate.

08 Based on my top performers, what should I make more of: [paste them].

H O O K S  A N D  C A P T I O N S  ·  S T O P  T H E  S C R O L L

09 Write 10 scroll-stopping hooks for a post about [topic], no clickbait.

10 Rewrite this hook 5 ways, keeping my voice: [paste hook].

11 Draft a caption: hook, one idea, example, takeaway, CTA. Topic: [topic].

12 Give me 5 first lines that make someone stop scrolling, about [topic].

13 Write a caption that teaches [one tip] and ends with a soft CTA to my bio.

14 Turn these bullet points into a warm, human caption: [paste bullets].

15 Write a witty caption about [topic] with one light joke, nothing snarky.
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R E P U R P O S I N G  ·  O N E  I D E A ,  F I V E  W A Y S

16 Turn this video script into a written caption in my voice: [paste script].

17 Pull 3 carousel slides out of this post: [paste post].

18 Turn this blog into a short email to my list: [paste blog].

19 Give me 5 quote graphics or clips from this long piece: [paste].

20 Summarize this into one strong takeaway I can post on its own: [paste].

21 Rewrite this for [other platform] without losing the point: [paste].

G E T  F O U N D  ·  S E O  A N D  K E Y W O R D S

22 List 10 phrases my customers would type to find [service], in plain language.

23 For the keyword [keyword], suggest a title, first line, and 3 headers.

24 What is the search intent behind [keyword], and what should the post do?

25 Give me 8 People Also Ask style questions for [topic].

26 Rewrite this title to be clear, human, and keyword-friendly: [paste title].
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E M A I L  ·  T H E  C H A N N E L  Y O U  O W N

27 Write a short welcome email in my voice about [what they get].

28 Draft a 3-email sequence that nurtures a lead toward [offer].

29 Turn this week's top post into a personal email to my list: [paste].

30 Write a subject line 8 ways for an email about [topic], no spammy hype.

31 Draft a gentle re-engagement email for subscribers who went quiet.

S T R A T E G Y  A N D  P L A N N I N G  ·  T H E  B I G G E R  P I C T U R E

32 Help me set one SMART goal for the next 90 days for [business].

33 Suggest 3 KPIs that actually predict [goal], and where to find each.

34 Build a one-week calendar: 3 posts, each labeled attract, engage, or delight. Topic [topic].

35 Given my audience [describe] and channel [channel], suggest my 4 content themes.

36 Look at these 3 competitors and tell me the gap I could own: [paste].
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E D I T I N G  A N D  V O I C E  ·  K E E P  I T  H U M A N

37 Edit this to sound more like me using my voice rules: [paste].

38 Cut this caption by a third without losing the point: [paste].

39 Flag anything here that sounds generic or AI-written, then rewrite it: [paste].

40 Remove every em dash and any sentence starting with I, then tighten it: [paste].

41 Make this warmer and more human, same length: [paste].

42 Give me a stronger last line and CTA for this post: [paste].

B O N U S  ·  G O  D E E P E R

43 Act as my skeptical ideal client and poke holes in this offer: [paste].

44 Interview me with 5 questions to pull a story out of me about [topic].

45 Turn my rambling voice note into a clean caption: [paste transcript].

46 Suggest 3 ways to make this post more useful before I publish: [paste].

47 What is the one thing missing from this content plan? [paste].

48 Draft a month of hooks for my [series name] series about [topic].

49 Write 5 ways to say [key message] so I am not repeating myself.

50 Read this back and flag any line a real person would not say: [paste].
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AI can write a thousand captions. It cannot care about your customer. That part is still yours, and it
is your whole advantage.

U S E  T H E S E  W E L L

Speed is only useful with a plan behind it.
These prompts make you faster. The Content Marketing course makes you focused, so all that speed

points at one goal instead of scattering. Want it built and run for you? That is what I do.

Marketing strategy and content, done with you or for you.
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Work with me at tamrafisher.com
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